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LANDING & ONBOARDING



1.0 LANDING

5

1

1. The standalone tool is an iframe within 
the Smashbox website experience includ-
ing the Smashbox header and footer.

The iframe should be 1280 width max and 
will need to be responsive to mobile. The 
iframe can be unlimited in height.

The user will be able to access the tool 
from a tout on the homepage or Nav (TBD 
placement). It will also have a direct URL 
that can be shared on social media.

2. ‘Start’ will initiate the experience.

If the user has a webcam & updated 
Chrome browser, she will be directed to 
the dashboard and will be prompted to 
accept browser permissions (Ref: 2.0). 

If the user has an old browser and/or no 
webcam she will be prompted to take a 
photo, upload a photo, or choose from a 
model (Ref: 1.1 - 1.3B). 

2



1.1 ONBOARDING (USER HAS WEBCAM & IS USING GOOGLE CHROME) 

6

1. ‘Back’ will direct the user back to where 
she wa. This functionality will be found 
through out the tool. 

2. In this scenario: the user has a webcam 
and is using Google Chrome. She has 
been directed to this onboarding because 
she has denied browser permissions (Ref. 
2.0). 

‘Try it Live’ directs users to the dashboard, 
prompting her to accept browser permis-
sions. 

3. When the user clicks on the ‘upload a 
picture’ button, they are given the menu 
to select an image from their hard drive or 
dropbox. 

4. Alternatively, users can select from a 
model photo to begin the product try-on. 
Selecting a model photo will direct the user 
to the dashboard.

5. Tapping the arrows will advance the 
model photos. See ‘smashbox.com/
foundation-finder > shade’ for interaction 
example.  

1
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1.1B ONBOARDING (USER HAS WEBCAM & IS USING GOOGLE CHROME) 

7

1. User has made a selection and the 
‘Next’ button appears below, sliding the 
models down.

1
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1.2 ONBOARDING (USER HAS A WEBCAM AND IS USING SAFARI OR INTERNET EXPLORER)
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1. In this scenario: the user has a webcam 
but is using Safari or Internet Explorer, 
which don’t support ‘Try It Live’.

She has the option to ‘Take a Photo’ or 
‘Upload a Pic’

‘Take a Photo’ will prompt the user to take 
a photo (Ref: 1.5)

1
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1.2B ONBOARDING (USER HAS A WEBCAM AND IS USING SAFARI OR INTERNET EXPLORER)
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1. User has made a selection and the 
‘Next’ button appears below, sliding the 
models down.

1
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1.3 ONBOARDING (USER DOES NOT HAVE A WEBCAM AND IS USING ANY OF THE BROWSERS)
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1. In this scenario: this user does not have 
a webcam and is using any browser. She 
choose to upload a photo or a model photo 
to begin (Ref: 1.4). 

1
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1.3B ONBOARDING (USER DOES NOT HAVE A WEBCAM AND IS USING ANY OF THE BROWSERS)
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1. User has made a selection and the 
‘Next’ button appears below, sliding the 
models down.

1
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1.4 ONBOARDING: UPLOAD PIC

1. Clicking on ‘upload a photo’ in onboard-
ing will open a menu to select a picture 
from the users hard drive, dropbox or any 
other drive connected to the users PC. 

Once the user selects a photo, she will be 
prompted to adjust the dots (Ref:1.6).

Note: Error states for image upload are at 
the end of this deck.

1
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1.5 TAKE YOUR PIC, CAPTURE

1. The user sees this screen if she opted 
to ‘Take a Photo’. Clicking ‘Take My Photo’ 
will begin the count down. 

2. Clicking the ‘X’ will close the overlay. 

1
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1.6 TAKE YOUR PIC: COUNT DOWN
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1. The camera will begin to count down of 
3 seconds. The clock will display ‘3, 2, 1’ 

2. The CTA will be disabled during the 
count down and display ‘Counting Down...”

1

2
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1.7 TAKE YOUR PIC: CONFIRM PIC
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1. User can review her still photo.

2. “Retake Photo” will direct her to retake 
the photo (Ref: 1.5).

3. ‘I’m Good To Go, Next’ will direct her to 
adjust the dots (Ref: 1.8, 1.9).

1
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1.8 ONBOARDING: ADJUST DOTS, LIPS
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1
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5

6

4A 4B

1. The user will be prompted to adjust the 
dots on her facial features, beginning with 
her lips.

2. ‘Choose Another Pic’ will prompt her to 
take a photo or browse her photo library 
(image 1.0B) 

3. ‘I’m Good to go, Next’ directs her to the 
next step (adjusting the dot for her left 
eye).

4A. ‘My Mouth is Open, Try Again’ provides 
the user with an additional set of dots that 
will be placed on the inner lip line of her 
mouth. 

4B. ‘My Mouth is Closed, Try Again’ will 
remove the extra set of dots. 

5. ‘Reset Outline’ resets the dots that 
outline her features.

6. Since this flow is optional, ‘Skip’ will 
direct her to the dashboard.



1.9 ONBOARDING: ADJUST DOTS, EYES
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1 2

1. ‘I’m Good to go, Next’ directs the user 
to the next step (adjusting the dot for her 
right eye).

2. ‘Try On Makeup’ directs the user to 
the dashboard with a default product and 
shade applied to her face (e.g. Be Legend-
ary Lipstick, Plum Role).
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DASHBOARD 

1. Single shades
2. Eye Shadow Pallettes
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2.0 DASHBOARD: ACCEPT BROWSER PERMISSIONS

19

1. In this scenario: the user has a webcam 
and is using an updated Google Chrome 
browser or she selected ’Try It Live’ during 
onboarding. The browser will prompt the 
user to allow access to her computer’s 
web camera.

“Allow” will start the live feed and apply the 
degfault product to her face. 

“Block” will direct her to 1.1.

2. The user will not be able to interact with 
this panel until she accepts permissions. 

1

2



2.1 DASHBOARD: SINGLE SHADE TRY ON
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9

1. By default, the user will land on the default product. Selecting a 
shade will apply to her face. 

2. User can select by shade name using the drop-down selector.

3. User can use the intensity slider to adjust the intensity of the selected 
product shade. The color of the slider (represented in red) will reflect the 
shade she is adjusting and the current intensity percentage. The default 
intensity is 50%. If the user adjusts the intensity for a specific shade, then 
clicks on another shade, and returns to that shade, she should see the 
adjusted not the default intensity. 

4. When a user selects ‘add to bag’ the counter will be reflected in the 
shopping bag. Also, if she has multiple products in her selection, she 
can add them all to bag in one click.

Selecting an empty heart icon will add the product to “My Faves” on 
Smashbox.com. Selecting a heart icon that is filled in will remove the 
product from her Faves. Note: User will see a tool tip for both of these 
actions (Ref: 2.11). 

5. ‘Undo’ will undo the previously applied. It will also undo if the user 
removed one or all products from her look.  

6. ‘Undo All’ will undo all products applied. 

7. ‘Compare’ allows the user to compare up to 4 different looks/shades. 
Tapping on this button will toggle the users between the dashboard and 
compare state.

8. ‘Share’ prompts the user to share her completed look and products used 
on various social media platforms, as a single photo or animated GIF. She 
will also have the option to save the look to her phone or send as an email.

9. “Start Over” will allow the user to reset her look, removing all applied 
products. She will be prompted to confirm this action before it’s applied 
(Ref: 2.8). 

4
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2.2 DASHBOARD: PRODUCT TRY ON BY SHADE NAME
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2

3

4

1. ‘What You Have On’ will house products 
the user has selected to be in her look 
and will grow as she adds products. The 
current product she is trying on will be first 
in the list. Tapping on the product name 
opens the SPP in a new tab.

2. Tapping on “X” will remove the product 
from ‘What You Have On’ as well as from 
her face/look. 

3. Products that are ‘new’, ‘exclusive’ 
‘limited edition’ or ‘best seller’ will have a 
badges hardcoded layered on top of the 
product image. Please refer to supple-
mental documentation for which products 
require these badges.

Note: badges will not be served from 
our product catalog. APIs will only send 
through the product image.

4. User can select by shade name using 
the drop-down selector. This will be a 
scrollable view. 

1



2.7 DASHBOARD: PRODUCT SELECTION
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1. In this scenario: the user has navigated 
to another sub category (eye shadow) and 
sees all of the products in an MPP style. 

2. Hovering over the product image will re-
veal the product name and the number of 
shades. If products have only one shade, 
this information will be hidden. 

The order of products will pull in from the 
API. When the order changes on the MPP, 
the default product on the dashboard will 
change along with it.

3. She can tap the down arrow to see more 
products in the selected sub category. 

1

2
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2.8 DASHBOARD: START OVER
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1. When user taps on the “Start Over”, she 
will be presented with this prompt. 

“Yes” will remove all the products from her 
look and direct her to “GET STARTED”

“No” and ‘X’ will close the overlay, doing-
nothing. 

1
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2.9 DASHBOARD: ADD TO BAG STATES
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1

1. If user taps on “Add to bag”, there will be 
a brief pause (depending on her internet 
connection) between the time the ‘Add to 
Bag’ button is tapped and the ‘Added to 
Bag’ confirmation button appears.

During this pause, the button will read 
‘Loading’. The CTA will then return to ‘Add 
to Bag’. 

Button states for “Add To Bag”:

add to bag > loading > added to bag > add 
to bag

1
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2.10 DASHBOARD: BUTON HOVER
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1. This is the hover state for all CTAs 
(black outline with black text on a white 
background.). 

1
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2.11 DASHBOARD: FAVES STATES
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1. When the user selects the empty heart,
a tool tip will appear and the heart will then
be filled in.

‘Faves’ will be a hyperlink and direct the
user to the favorites page: https://smash-
box.com/account/favories/index.tmpl.

‘Login’ will be a hyperlink and direct her
to Smashbox account login: http://www.
smashbox.com/account/index.tmpl

‘Sign Up’ will be a hyperlink and direct her
to Smashbox account sign up: https://www.
smashbox.com/

2. When the user selects a filled heart, a
tool tip will appear indicating the product
has been removed from her Faves. The
heart will then be empty.

This interaction can be
found on any smashbox.com SPP page.

2

1



3.0A DASHBOARD: PALETTES (COVER SHOT EYE PALETTES)
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1. The user can build a complete eye-look 
by selecting one base, one contour, and 
one liner shadow shade. Hence, these 
steps are broken down in the dashboard. 

2. The user will select the first shade.

3. ‘Adjust Intensity’ will adjust the intensity 
of all three shadows simultaneously as 
they are added. In this scenario: the user 
will only adjust the base shadow. 

2

3
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3.0B DASHBOARD: PALETTES (COVER SHOT EYE PALETTES)
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1. When the user selects “2. Contour 
Shadow” she will select a shade from this 
step.

2. When she adds a second shade the 
intensity slider will represent both selected  
shades. 

In this scenario: the user will adjust the 
base and contour shadows.

2

1
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3.0C DASHBOARD: PALETTES (COVER SHOT EYE PALETTES)
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1. When the user selects “2. Liner Shad-
ow” she will select a shade from this step.

2. When the user adds a third shade the 
intensity slider will represent all selected  
shades. 

In this scenario: the user will adjust the 
base, contour, and liner shadows.

1

2
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4.0 DASHBOARD: BROW TRY ON (FOR ‘LIVE’ USERS ONLY)

30

1. In this scenario: the user has selected a 
brow product under the ‘brows’ sub catego-
ry and is in live mode. Products in “What 
You Have On” will be carried over to the 
2D experience.

‘Take a Pic’ will promt the user to take a 
picture (Ref: 1.5).

‘Upoad Pic’ will prompt the user to upload 
a photo from her local drive (Ref: 1.4). 

2. When the user makes a selection, she 
will see the ‘next’ button. 

1

2
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4.1 DASHBOARD: BROW TRY ON (FOR ‘LIVE’ USERS ONLY)

31

1.The user will see this if she selected to 
user a model photo (Ref: 2.12). 

2. ‘Try On Brows’ will direct the user to the 
dashboard with the product applied to the 
static photo. 

1

2
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COMPARE YOUR LOOKS



5.0 COMPARE YOUR LOOKS: ADD ANOTHER LOOK

33

1. In this scenario: the user has selected 
the ‘compare’ icon on the dashboard. If she 
was in live mode, she will be prompted to 
take a photo (if a webcam is detected) or 
upload a photo (if no webcam is detected). 
The selected photo will be duplicated in a 
grid format.

The current look will be populated here. 
Tapping on a completed look, will direct 
the user to the dashboard. If she makes 
edits the selected look and returns to the 
compare, the 2D image will be updated.

2. When the user selects ‘Look 1’ (or any 
populated look) in the right panel, the 
respective look image on the left panel will 
be highlighted. She will see all the prod-
ucts used in the selected look with options 
to “Add to Bag” and “My faves”. Selecting 
the product name will open the SPP in a 
new tab.  

3. The containers for Looks 2, 3, and 4 will 
be disabled/inactive until the user adds 
a new product to compare by tapping on 
“Add Another Look”.

4. ‘Add Another Look’ will direct the user 
back to the dashboard (Ref: 5.1). 

5. Tapping on the X will remove the look 
and associated products and move the list 
up. 

6. The ‘down arrow’ will advance to the 
next set of products for the look. 

1
2 3

4
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5.1 COMPARE PRODUCTS: RETURN TO COMPARE
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1. When user toggles back dashboard for 
the first time (by selecting a completed 
look or ‘Add Another Look’ from compare), 
she will see this tool tip telling her how to 
navigate back to the compare feature.

2. As she adds items to the compare, one 
of the squares in the compare icon will be 
colored in red to indicate a compare photo 
has been added. 

1

2



5.2 COMPARE PRODUCTS: VIEW ALL LOOKS 
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1. In this scenario: The user has added 
a second look to compare. She can now 
toggle between ‘look 1’ and ‘look 2’. The 
list of products below will update.

2. If the user advnaced to the next set of 
products, she will see this ‘up arrow’ to 
return to the previous set. 

1

2
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5.2 COMPARE PRODUCTS: VIEW ALL LOOKS 
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1. When user taps on the “X” on any of the 
grid looks, she will be presented with this 
prompt. 

“Yes” will remove the look and it’s products 
from compare. 

“No” and ‘X’ will close the overlay, doing-
nothing. 

1
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SHARE YOUR LOOK(S)



5.0 SHARE YOUR LOOK(S)
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2

1. When the user has applied a shade to her 
face she will see this overlay. Selecting ‘Add 
Stickers’ will direct her to share flow.

2. She can continue with her current photo or 
take a new photo. 

If she doesn’t have a webcam she will be 
directed to the share page 5.1. 

1



5.1 SHARE YOUR LOOK(S)
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1. If the user decides to share on Face-
book, Twitter, or Pinterest the respective 
pop up will appear allowing the user to re-
turn here to share on additional platforms. 

2. Selecting ‘Email’ will prompty the user to 
enter an email address (Ref: 5.3). This will 
send a comprehensive list of products and 
the final look (Ref: 7.0).

3. The user can choose to save her final look 
to her computer. This option does not save 
the products used. 

4. Selecting a sticker thumbnail will above the  
full size image. 

3

4
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5.2 SHARE YOUR LOOK(S): COMPARED LOOKS
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1. If the user is saving a compared look, 
the looks (2, 3, or 4 at a time) will be saved 
accordingly, 

2 looks: side by side
3 looks: side by side by side
4 looks: in a quadrant

1



5.3 SHARE YOUR LOOK: EMAIL
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1. The user will enter a name & email. The 
email will include the final look and shop-
pable products, with an Add to Bag CTA. 

2. When the user clicks on ‘email’ the label 
will rise to the top and the user can enter 
her email.

3. ‘Send’ will provide the user with a 
confirmation that her email has been sent 
(Ref: 5.4).

1

2
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5.4 SHARE YOUR LOOK: EMAIL CONFIRMATION
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1. The user will receive a confirmation that 
her email has been sent. 

‘Share Again’ directs her to the share 
screen (Ref: 5.1 or 5.2)

‘Start Over’ directs user to the dashboard 
with all products removed from her face. 

1



5.10 SHARE YOUR LOOK: FACEBOOK, TWITTER, PINTEREST
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Lorem ipsum dolor sit emet. Lorem ipsum dolor sit emet. Lorem 
ipsum dolor sit emet. Lorem ipsum dolor sit emet. Lorem ipsum 
dolor sit emet. Lorem ipsum dolor sit emet.

Lorem ipsum dolor sit 
emet. Lorem ipsum dolor 
sit emet. Lorem ipsum 
dolor sit emet. Lorem 
ipsum dolor sit emet. 

Lorem ipsum dolor sit emet. Lorem ipsum dolor sit emet. Lorem ipsum dolor sit 
emet. Lorem ipsum dolor sit emet. Lorem ipsum dolor sit emet. Lorem ipsum dolor 
sit emet.

1. Each post will include the final look with 
the Smashbox logo. The final look could be 
a single look photo, single look animated 
gif, 2 compared looks, 3 compared looks, 
or 4 compared looks. 

The post will also have this copy, hashtag, 
and url attached to it:

Smashbox’s Try-On Studio lets you try 
makeup in pics and IRL. It’s everything! 

Here’s my new look…#smashbox

www.smashbox.com/try-on-studio

1
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ERROR STATES



6.0 ERRORS

1. The user will see this error message if 
the file size is too big. 

2. The user will see this error message if 
it’s of low quality.

3. The user will see this error message if 
the tool can not locate a face in the photo.

1

3

2



6.1 ERRORS

1. The user will see this error message if 
it’s not the correct file type.

2. The user will see this error message if 
she hasn’t included a name or if her email 
address is invalid.

1

2
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EMAIL
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7.0 EMAIL: SHARED SINGLE LOOK

In this scenario: the user has shared a 
single look

1. The greeting message and product info 
will be in system text.

2. Users can view their completed look.

3. Users can also view the products used 
to create that look. Tapping on a product 
name will open the SPP. 

4. Users can tap to instantly add a selected 
product to bag.

5. Users can tap to add all products to the 
bag.

6. Legal Copy

Wondering why you got this? We received 
a request to send this Try-On Studio 
look and related products to your email 
address. Don’t worry – we won’t use your 
information for anything else.

1
6
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7.1 EMAIL: SHARED COMPARE LOOKED

5

In this scenario: the user has shared
compared looks

1. All the looks that the user built using the 
“Compare” feature will appear in the email. 

2. All the products associated with each 
look will be listed alongside.

3. Users can add individual products to the 
bag.

4. Users can also add all products to their 
bag in one click. 

5. Legal Copy

Wondering why you got this? We received 
a request to send this Try-On Studio 
look and related products to your email 
address. Don’t worry – we won’t use your 
information for anything else.

1

2

4
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